1. 
OBJECTIVE: Students will practice identifying reliable/quality websites using 

4 basic criteria.

2. 
WARM UP:

*Most of us use the Internet a lot, whether it is for school assignments, or for

personal information needs.

*How much of the information that you find on the Internet do you think is true and trustworthy information?   (Show of hands: ALL, MOST, SOME, NONE) 
*Do you ever do anything to confirm that information you have found online is true and can be trusted?  What?

* Since very few people believe that EVERYTHING you find on the internet is reliable information, it shows we need to be able to evaluate between the good and the bad.

3. 
Show CARB chart and briefly identify 4 categories.  


Show GOOD CARB/BAD CARB picture and draw analogy.


*Today you’ll be working in groups of 4 and each member will be assigned as a 

“specialist” for either currency, authority, relevance or bias.

4.
Use http://www.publicpolicy.umd.edu/IPPP/Fall97Report/cloning.htm to demo:


CURRENCY: Copyright date? Last updated? Date matter?


AUTHORITY: Google organization. Domain? Google link.


RELEVANCE: Enough? Understandable? Easy to navigate?


BIAS: Why was site created? Opinion/fact? Created by 1 person?

5.
Directions:
Distribute “specialist” cards to each group of four.  Students decide


on roles. Explain notetaking sheet.  Students pair up with student from another 
table who has same topic/color and specialist role & work at computers to evaluate selected sites and note strengths/weaknesses. Groups then reconvene and share results to determine #1 site and record it on their group sheet.  Groups share and compare results with class discussion.

IF SMALL AMOUNT OF TIME:  Nominations for biggest loser!  Why?  Demo

IF ENOUGH TIME:  “Test Your Skills”  Return to computers with partner of choice and view website, look for evidence of reliability or not, and place yellow sticky with name and evidence on T-chart in Yes or No column.  If time runs out before evidence is found, place sticky on middle line.  Revisit in class the next day for class results and discussion of “evidence.”
TEACHING MATERIALS BELOW ↓  (Scroll)

Lesson and materials inspired by Joyce Valenza at  http://www.sdst.org/shs/library/
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SOME










NONE

Use CARBs to evaluate websites!

	Currency


	Authority
	Relevance
	Bias


Name____________________________ Period ______    Group Number: __________
Points _______
Evaluator’s Role:       ____Current ___Authoritative ___Relevant/Useful ___Bias-Free 

	Site name 
	Strengths 
	Weaknesses
	Rank 

	Site #1_____________ 

__________________
	 
	 
	 

	Site #2_____________ 

__________________
	 
	 
	 

	Site #3_____________ 

__________________
	 
	 
	 

	Site #4_____________ 

__________________
	 
	 
	 

	Site #5_____________

__________________
	 
	 
	 


	In one or two sentences, defend your choice for the #1 site related to the criteria you were assigned: 
 

 


Name____________________________ Period ______    Group Number: __________
Points _______
Evaluator’s Role:       ____Current ___Authoritative ___Relevant/Useful ___Bias-Free 

	Site name 
	Strengths 
	Weaknesses
	Rank 

	Site #1_____________ 

__________________
	 
	 
	 

	Site #2_____________ 

__________________
	 
	 
	 

	Site #3_____________ 

__________________
	 
	 
	 

	Site #4_____________ 

__________________
	 
	 
	 

	Site #5_____________

__________________
	 
	 
	 


	In one or two sentences, defend your choice for the #1 site related to the criteria you were assigned: 
 

 


GROUP: ____

#1 Site: ________________

3 strengths:

1.__________________________

2.__________________________

3.__________________________
	“CURRENT” SPECIALIST

Evaluate the sites for currency based on these questions:

· Does the site have a copyright date?

· Can you tell when the site was last revised or updated?

· Is the date of the information meaningful to your subject?

· Do the links on the site still work?  


	“RELEVANT/USEFUL” SPECIALIST

Evaluate the sites for relevancy and usefulness based on these questions:

· Is there enough information on the topic?

· Is there a well-labeled contents area that makes it easy to navigate the site?

· Does the site have advertising? Is it about the same topic?  (Beware!) 

· Can you understand what is being said?



	“AUTHORITATIVE” SPECIALIST

Evaluate the sites for authority based on these questions:

· Who is responsible for the site? (Google the name of the organization or person to verify their authority.)

· Is the author or responsible party an expert in the field?  Do they cite their sources of information?

· What domain is it from? (.com .gov .edu .org .mil)  

· Who else links to the site? (Copy your URL, go to Google & type link:  then paste your URL in and SEARCH.)

	“BIAS-FREE” SPECIALIST

Evaluate the sites for bias based on these questions:

· Why was the site created? (persuade, inform, explain, sell, promote, other?)

· Is it a personal site, created by one person?

· Is there any bias? Is only 1 side presented? 

· Is the site trying to persuade you or change your opinion?

· Can you distinguish fact from opinion?




